
FOREWORD 
Trying to predict world events and the direction of the global economy is no easy task. The events in 
2014 have already surpassed the way we expected things to have gone. The Middle East is once again 
in a conflict situation with Israel; Russia has become the skunk of the western world with the downing 
of a Malaysian airline by pro-Russian rebels; the recovery of the global economy is stuttering and 
America is losing its place as the world leader. All of this is leading to businesses being more 
cautious, and a resultant stagnation and even a slowdown in many areas of the economy is on the rise. 
However, some major retailers and businesses worldwide have indicated that they expect an upturn in 
the second half of 2014 and early 2015 - although not at the levels experienced pre-2008. Consumer 
confidence is holding out, but it is not at the levels needed to secure real economic growth. 

Stock exchange rates  are still cautious and jittery in many instances, but this is not regarded as too 
serious - although some adjustments on global exchanges are expected.  The European union and the 
euro is still under pressure and the expectations indicate that it will take some time to resolve all the 
issues - unless some countries pull out of the agreement!  

It would appear that 2014 bring its own challenges and that world leaders will have to stand up and be 
counted if direction is to be given to the world economically, politically and morally.  Leaders in the 
respective super power nations will have to show some form of statesmanship and leadership to 
restore investor confidence and to stabilise the markets. Even China has experienced some challenges 
in their economic growth rate and will have to manage their resources and progress more optimally.  

Having painted the picture above, the ever-changing global environment also provides opportunities 
for academics and scholars to reflect on their teachings and to what extent these happenings can and 
will impact on theories and practices. Academics need to factor these events, changes, and happenings 
into their teachings in order to broaden and enhance the level of actuality teaching required in today’s 
day and age.  There is a renewed call for the integration of theory and practice, or work integrated 
learning, in order to prepare students for the real world after study. The lessons learned every day in 
business must in some way be integrated with classroom teaching.  

In this volume we evaluate a new book on advertising and promotion, as well as share the opinion of a 
leading business person on the trends in the economy. 

We are also proud to announce that the name of the journal has been changed to: “The Retail and 
Marketing Review”. 

 

Prof M C Cant 
Editor 
COD: Marketing and Retail Department  
University of South Africa 
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